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PART I:
THE ECONOMICS
OF OPEN SOURCE




ANOTHER VIEW ON THE INTERNET — A GIGANTIC

ECONOMIC STIMULUS PLAN
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ORGANIZATIONS LIKE ISOC AND IETF DEVELOP OPEN
STANDARDS WHILE THE GOVERNMENT INVESTS IN
KNOWLEDGE, THE INDUSTRY AND THE INFRASTRUCTURE

Open Standards and

Open Source
Research

reate market

Development Generate cheap and
Money for universities easy internet access for
to develop excellence in the people
technology

Public Orders

Stabilize young firms
with state orders and
attract private investors
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OPEN SOURCE REPLACES PROPRIETARY SOLUTIONS
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Showcase Burda: Most of our businesses are unthinkable
without Open Source, Open Standards and the Open Web.
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CONCLUSION, Part 1

Open Source and Open Standards are some of the
driving factors of today's economy.

We have a responsibility to keep them up.

The indirect business models of Open Source drive
whole industries.

Thunder
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PART Il.
THUNDER
ECONOMICS




PLAYBOY ¥ INStyle

Gidvten I L.L I The Burda View
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Burda relaunched the majority
of their digital properties on
Thunder, saving up to 90%

time and expenses, compared

to the last relaunch.
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Burda believes in a Democratic Internet
and in Cooperation between Publishers

Cligz is an Open Source Browser
which respects the privacy of
the users.

Thunder is the Open Source
CMS for professional Publishing

LS AdTechFactory offers a
AdT h'-.-' collaborative CRM and and Ad-
ec booking for publishers

Factory

More initiatives next year
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Everybody wins in the CTlI Economy

TRUST INFLUENCE

‘l’ Core
Contributions

Contributions

Thunder uses the Open Source System
Drupal (approx. 30.000 developers) and
develops an Open Source distribution for
professional publishing.

Agencies (CTls) offer additional services and
software to publishers.

Publishers pay the agencies, so they are
interested in promoting Thunder

Agencies contribute code and motivate
publishers to open-source the modules created
for them.

Thunder improves Dupal Core. (already under
the Top 20 contributers and #1 in Germany)

The Drupal Community starts to trust Burda,
even though we are a for-profit enterprise.

Thunder gains influence on Drupal and uses it in
the best interest of publishers and the CTI
Economy.

Thunder






CONCLUSION, Part 2

Burda managed to save millions of euros with
Thunder.

Publishers start adopting Thunder.

CTls make significant revenues with Thunder.

The Drupal Community accepts and supports
Thunder.

Thunder
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PART lII.
WHAT’S UP NEXT







- Growing the
CTl Economy

» Enable and support partners to
market non-GPL but Thunder
related software, thus
accelerating the growth of the
CTI Economy.

» Thunder itself will always stay
GPL!

» First example is T4P, a
cooperation between A+F,
Sprylab and Brixware. Stay
tuned.

= Establish a sustainable, non-
profit ,Thunder Foundation®
aiming to improve Thunder and
to foster the CTI Economy.







CONCLUSION, Part 3

.Vielist schon getan,
Mehr noch bleibt zu tun®,

Sprach der Wasserhahn
Zu dem Wasserhuhn.

Robert
Gernhardt
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The Drupal 8 based open source
CMS for professional publishing

Ingo Rube
CTO at Burda Magazine
Holding GmbH
Initiator Thunder

info@thunder.org

+49 89 9250-4617
www.thunder.org




